Large image
loads randomly
upon refresh

News stories
are dynamically
loaded via
ActionScript
and XML

Small images are
interactive and
change the larger
image on click.

ZilYen

SPECIFICATIONS
Flash, Web: 980px x 850px+, web-safe colors

www.zilyen.com

The redesign of the ZilYen Web site was initiated by a need to better
represent the company’s brand and to promote its unique approach to
branding. Special attention was paid to the integration of Flash and Web
2.0 technologies as well as user interactivity.



Title alluding to
safety signs

Numbers to
denote hierarchy

Color palette
created based
on color theory

Descriptive two
word titles for
improved clarity

Advisory System

WARNING

The Homeland Security Advis

The Syste

Maximum Danger

= Review the proper evacuation and sheltering
This igh

tisk of a terrorist attack occurring. You
should take additional precautions when
attending public events or places. EIERIE S CSHCn e S

= Avold high profile or symbolic locations.

Mild Threat

Low Warning

Minimum Risk

The goal of this project was to redesign the Department of Homeland
Security advisory system based on color theory, and to create pieces that
promote the redesign while providing the reader with detailed information.

The magazine ad could be folded for use as a bookmark, while the
newspaper ad had a wallet-sized card take-away.

SPECIFICATIONS
Magazine insert: 8.25” x 10.875”, 100# text, 4/4

Newspaper ad: 6.44” x 21”7, newsprint, 4/0

WARNING
The Homeland Sccurity

[Maximum Danger

74 ltowwerning

“The Homeland Security Advisory System at Work

STAY INFORMED



Background
image loads
randomly upon
refresh

Banner changes
color periodically
and randomly
loads faded text

Text and images
are dynamically
loaded via
ActionScript

Strat@comm

SPECIFICATIONS
Flash, Web: 980px x 850px+, web-safe colors

www.stratacomm.net

The redesign of the Strat@comm Web site was preceded by market
research and a thorough assessment of the company’s brand as well as
its competitors. Special attention was paid to the integration of Flash and
Web 2.0 technologies.



The numbering
system identifies
the year, city of
origin, volume
number, and

a classifier
denoting level of
importance.

Logo and
category
icons for easy
identification

Summary
information for
quick reference

Bank One Job Aids

SPECIFICATIONS
Print: 8.5” x 117, 24# text, 4/0
Web: 800px x 600px+, web-safe colors

Chicago,
System Enhancement Update

HOME | CHECKLISTS

02CHI140P

ois

September 28, 2002

OPERATIONAL |
EXCELLENCE

To assist you in the transition to the new environment
created by the System Enhancement.

---- This document explains the changes that will
take place on the Monetary History Screen
once the System Enhancement process is
completed. It describes what information is
converted for each type of account.

Type of
Account

DDA

Savings

co

IRA
1. IRA Savings

2. IRA CD's

Pre-System Enhancement
Two cycles plus current cycle

Year-To-Date

History since 12/31/01 or the last
maturity of CD, whichever is greater.

Current year and previous year.
1. Year-To-Date
2. History since 12/31/01 or the last

maturity of the CD, whichever is
greater.

DDA & Savings current cycle and
previous cycle.

What is converted on History
Screen

Current cycle or 45 days, whichever
is greater.

Current cycle or 45 days, whichever
is greater. Exception: Unposte
transactions do not convert.

2002 Year-To-Date history. Al other
years are stored on Microfiche*

1. 2002 Year-To-Date history. All
other years are stored on Microfiche.

2. 2002 Year-To-Date history. All
other years are stored on Microfiche.
NOTE: IRA CD converted transaction
history may not list all adjusting
entries (e.g. reversals of misposted
transactions).

DDA & Savings current cycle plus 30
days.

OPERATING
YOUR SYSTEM

Chicago CBG Monetary History Screen Changes

POLICY | TROUBLESHOOTING | SEARCH
CHANGES | H

OPERATING YOUR SYSTEM

e 02US32P
Current cycle plus previous 3

Current cycle plus previous 3}

History that was converted pl
conversion for the life of the

History that was converted pl
conversion for the life of the

Checking: Current cycle plus e e 5
of last 5 card transactions, la|

or last 10 since |

Savings: Current cycle plus 3
of last 5 card transactions, Ia

The purpose of this project was to create a design for a series of white
papers and memos distributed periodically to Bank One employees. The
goals were to have a unified look and to give the readers a fast and easy
way to know the importance of the document and the relevance to their
particular job. Web access to the Job Aids was also being considered, so a
solution for that was created as well.

ato o Fnacl Sarices Queck Rtoencs 3 50 oy st




Barrett Values Centre

SPECIFICATIONS
Brand Guidelines: 8.5” x 11", 20# text, 4/4

=
{12 pt SignaPro 38 pt eading]
Interpretation Results
PERSONAL VALUES
Body Copy has * You want to leave the world a better place as shown by making a dif-
been created to ference. You are remarkably open to change and new ideas as revealed
adhere to maximum by listening, personal growth and professional growth. People are
legivilty guide- attracted to you and your commitment to good relationships as depicted
lines which are not by the values of
to exceed line 65 and trust. The aforementloned alsu demonstrate your strong set of in-
characters per line. terpersonal skills. You do what you say you are going to do as reflected
X by responsibility and you appreciate life experience
Blue fields The styles within fonte
. the body are all « HEALTH INDEX: PL = 10-0
describe each Jr— All positive values. You are not a fear-driven person. [ ———
area and how to pt SignaPro, 15 pt sigabo e Sanano e
. . leading, We use + BALANCE INDEX: IRS (P) = 5-4-1 Ft R et
implement it iara o otk for You favour your singular strengths as shown by five “individual” values. o, S skt
the bold cal outs. You complement your lfe with a focus on other people as reflected by
four “relationship” values and one “societal" value. Clearly you are a Colors
people person. F
E e
e o) wten wier
RS 8-2-0 1ROS 4-3-5-0 1ROS 4-2-5-0 : -
* Values are distributed across five of the seven levels of consciousness
with no predominance at any one level. There are no values in level 1-
Survival or level 7 - Service. Level 1 represents physical health, security
and financial stability. Level 7 addresses compassion for others and soci-

The brand guidelines for the Barrett Values Centre were created to help the
client achieve consistency throughout all of its products and to understand
the impact each one has in communicating with the company’s clients.



A new friendlier
shade of blue

was chosen for
the new identity

The logo is
complemented
by Futura as
the identity’s
typeface

PTI Identity

448 CENTRE COURT EAST
‘CUNTON TOWNSHIP, MI 48038
P586.263.5100
£.584,263.6480

SPECIFICATIONS
Letterhead: 8.5” x 117, 60# text, 4/0

Business Card: 2” x 3.5”, 100# cover, 4/0

WWW.TEAMPT.COM

GERALD HECKENDORN
Sales & Markeling Manager

gheckendo

100" 1.586.263.6680

448 CENTRE COURT EAST
CUINTON TOWNSHIP, M 48038
1509001:2000 Registered Company.

ENGINEERED

WWW.TEAMPTI.COM

The new logo for PTI Engineered Plastics was created to resemble the
plastic tubing and molds which the company specializes in creating.

The font choice reflects a new more approachable identity which would be
used to aid in new marketing efforts.



Design for Democracy

SPECIFICATIONS
Postcard: 6” x 9”, 80# Utopia 2 matte cover, 4/4

DESIGN FOR DEMOCRACY

The design is
loosely based on
the design of the
American flag

Featuring
Marcia Lausen

Founding princiy

www.aigadc.org/events

Sponsored by: Mida Jare:
AQUENT pesftantc

This postcard was created to promote the Design for Democracy event
held by the DC chapter of the AIGA. The goal was to convey the ideas of
democracy and patriotic duty without being political.

The back of the card includes white space to accommodate US Postal
Service mailing guidelines.



Regional Conference

SPECIFICATIONS
Banner: 96” x 36”, 7Tmm photo-base stock, 4/0 + 2 spot + laminate

Smaller circles Poster: 22” x 34", 80# matte text, 4/0 + 2 spot, mounted on foam core
all converge at
the larger one L

over Kansas City / g -
/
/ \
’ \

The typography \ | / /
was modeled \ \;, - /’/
after campaign \\ /
posters

a [ ]
Map Modernization Regional Conference

The color palette
was restricted to
the red, white,

& blue in the

client’s identity P
ContracTING & PROGRAM

Manncement CoNCERNS

Logo placement
is consistent
with client
guidelines

Map Modernization Regional Conference

FEMA

The theme for this regional conference was created to encompass its goals
while embracing the political atmosphere of an election year.

Various pieces were created including a banner, posters, CD labels, name
tags and welcome packets for each participant.



Logo was
created to
establish an
identity

The color palette
represents

the nature of
the event and
the charity
organization

Stock illustration

Love Cures All

SPECIFICATIONS
Postcard/Table Tent: 6” x 4”/4.25” x 11", 80# cover, 4/0 + varnish
Poster: 8.5” x 117, 24+# text, grayscale

0) nd
\Z 2 et

BACHELOR & BACHELORETTE

CHARITY AUCTION

Charity Auction

To Benefit The Susar! G. Komen Breast Cancer Foundation
National Race for the Cure”

PENTAGON ROW

www.postproperties.com

‘Wednesday
February 9th, 2005

Sponsored by Pt Pentagan Reve Apariment Homes
b & Bar

6:00 p.m.
Bachelor/Bachelorette Preview
Silent Auction Begins

8:00 p.m.
Bachelor/Bachelorette Auction
Door Prize Drawings

Sponsored by Post Pentagon Row Apartment Homes
Hosted at Champps Restaurant & Bar
1201 South Joyce Street
Arlington, VA 22202
703-486-3700

An identity was created for this annual auction that incorporated the color
of the benefitting charity organization while conveying the mood of the
Valentine’s day season during which the event is held.

Several promotional pieces were created in both color and grayscale to
allow the client options in print production.



National
Association’s
signature color

Stock
photography
chosen to evoke
comfort

Color theory
used to
complement the
signature color

Alzheimer’s Association

SPECIFICATIONS
Web: 800px x 600px+, web-safe colors

www.alz.org/centralnewyork
The redesign of the Alzheimer’s Association Central New York chapter Web
site was preceded by market research of other health support organizations’
Web sites. The design and imagery was chosen to evoke feelings of comfort
and “being welcome,” as well as to remain at the pace of other support
organizations.





